
Digital Marketing
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• Intro to digital marketing
• What can marketers do online
• Online reviews
• Influencer marketing
• Implement a social media strategy

Today



Digital marketing then and now
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https://medium.com/@ipestov/todays-incredible-numbers-about-social-media-a6b1ff2ca887

Social Media Usage Today 

https://medium.com/@ipestov/todays-incredible-numbers-about-social-media-a6b1ff2ca887
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Online/Social Media Advertising

Online/Social media is one 
of the cheapest ways to 
advertise!
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What can marketers do online?
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Experiencing a Product or Service

Will it Blend?



8

Experiencing a Product or Service

Information about a firm’s 
goods and services 

Simulating real experiences

Can generate shares, likes, 
and other word-of-mouth 
exposure
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Engage: Wendy’s on Twitter

More at: http://www.boredpanda.com/funny-wendy-jokes/

http://www.boredpanda.com/funny-wendy-jokes/
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Engage: Wendy’s on Twitter

More at: http://www.boredpanda.com/funny-wendy-jokes/

http://www.boredpanda.com/funny-wendy-jokes/
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https://marketing.twitter.com/na/en/success-stories/share-the-love-how-target-positively-influences-shopping-
intent.html?utm_source=twitter&utm_medium=on-platform&utm_campaign=target-CS

Engage: Target Case Study

https://marketing.twitter.com/na/en/success-stories/share-the-love-how-target-positively-influences-shopping-intent.html?utm_source=twitter&utm_medium=on-platform&utm_campaign=target-CS
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Additional online marketing elements
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Online Word of Mouth: Listen & respond



• Macro influencers are 
basically famous people, 
either celebrities or social 
media personalities, with 
more than 100k followers

Influencer marketing

• Micro influencers are 
users with 10,000 to 100k 
followers



• Macro influencers
– High value in brand association 

with celebrities
– An opportunity to reach an 

incredibly large audience in 
short space of time

– Macro influencers generate 
millions in media value

– Easy to find
– Expensive

Influencer marketing

• Micro influencers
– Affordable for most brands
– High engagement rate
– Higher quality of authentic

content, relatable to ordinary 
people

– Niche audiences have a higher 
conversion rate

– They will go the extra mile to 
create high-quality content

– They will gain a deeper 
understanding of your brand, 
making their recommendations 
more credible
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How to create a social media 
marketing campaign
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Social Media Marketing Campaign

Identify 
goals

Campaign: 
Experiment 
and engage

Monitor & 
change

Identify 
target 

audience

Allocate 
budget



Facebook example
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Analyze results

Page views

Bounce rate

Click paths

Conversion rates

Conversion Rate
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Best Social Media Campaigns

https://www.plannthat.com/social-media-campaigns-2020/

https://www.plannthat.com/social-media-campaigns-2020/
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• How strong is your website: https://website.grader.com

• Must have marketing tools:
https://sproutsocial.com/insights/digital-marketing-
tools/

Some Tools/Resources

https://website.grader.com/
https://sproutsocial.com/insights/digital-marketing-tools/

